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Abstract:  

Challenges generated by the global economic crisis, terrorism, epidemics, wich 
therefore directly affected global tourism industry, raised the global question to approach the 
tourism in a new vision, more complex. Thus, WTO and the World Travel & Tourism Council 
considered that this will be important condition for the reception destinations and local 
communities development. The new tourism ventures to include a new dimension of travel and 
tourism, as a mature response to a world more complicated. Global awareness of the 
importance of tourism has triggered a new vision on the opportunities offered by global tourism. 

This article provides information on the latest statistics on tourism in the European 
Union (EU). The tourism is an important sector due to its economic potential, employment of 
labor and its social and environmental implications. Tourism statistics are used to monitor not 
only EU policies in tourism but also regional policy and sustainable development policy. The role 
of tourism, for both business and citizens, has grown considerably in recent decades. According 
to the estimates of DG Enterprise and Industry of the European Commission, tourism accounts 
for over 5% of the EU-27 GDP. Tourist accommodation sector provides 2.3 million jobs in the 
EU-27 and the total number of jobs in the entire tourism sector in the EU-27 is estimated to be 
between 12 and 14 million people (according to preliminary estimates of tourism satellite 
accounts). 
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1. Introduction 
 
The EU is a major tourist destination, six of its member States being among 

the top ten holiday destinations in the world. Tourism is an important activity in the EU, 
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which has the potential to contribute to employment and economic growth, and the 
development of rural, peripheral or less developed. Given these characteristics, 
harmonized and reliable statistics are needed in this area, and in the broader context 
of regional policy and sustainable development policy. 

Tourism can be a significant factor in the development of European regions. 
The infrastructure created for tourism purposes contributes to local development, and 
the jobs created or maintained can help to offset industrial or rural decline. Sustainable 
tourism involves protection and development of cultural and natural heritage, from art 
to gastronomy and biodiversity conservation. 

The demand for hotel services, whether by businesses or households, tends to 
fluctuate more strongly than for many other products or services. Business demand 
tends to fluctuate with the economic cycle, and individuals are more likely to curb their 
spending on tourism activities during periods of low consumer confidence. As well as 
economic uncertainties, political and social uncertainties also have a considerable 
impact on demand, although it should be noted that uncertainties caused throughout 
the region by the ‘Arab Spring’ in 2011 fall outside the reference timeframe for this 
publication. (Cosmescu, Tileaga, Cristescu 2013). Tourism can be an important source 
of revenue in national economies, and is an important factor in generating – directly 
and indirectly - jobs of varied skill requirement. It promotes infrastructural development, 
although it also has social and environmental implications. These various factors drive 
the demand for reliable and harmonised tourism statistics. 
 

2. Data sources and availability 
 

In statistical context, tourism refers to the activity of visitors taking a trip to a 
destination outside their usual environment for more than a year. These trips can be 
made from any main reason, including business, leisure or other personal reasons 
outside employment by a resident employer, a household or an enterprise in visited 
place. Currently tourism statistics is limited to a minimum stay of one night, since 2014 
it will be covered the visits abroad for less than one day. 

A system of tourism statistics was established by Council Directive 95/57/EC 
of 23rd of November 1995, concerning the collection of statistical data on tourism. 
According to this legal basis, Member States are required to regularly provide a set of 
comparable statistics on tourism. The changes in 2004 and 2006 were linked to EU 
enlargement and recent changes in the global tourism market. In July 2011 the 
European Parliament (EP) and the Council of the European Union adopted the new 
Regulation 692/2011 on European statistics on tourism and repealing the Council 
Directive 95/57/EC; this Regulation will enter into operation in 2012. 

EU tourism statistics include two main components: statistics on capacity and 
occupancy of collective tourist accommodation structures and statistics on tourism 
demand. In most Member States, the first mentioned component is collected using 
data from the accommodation, while the second is mainly collected through surveys 
conducted at borders, or household surveys. 
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Statistics on collective tourist accommodation capacity include the number of 
units, number of rooms and of seats. These statistics are available depending on the 
type of structure or region and are produced annually. 

Statistics on occupancy of collective tourist accommodation structures refers to 
the number of arrivals (in the accommodation) and the number of nights spent by 
residents and non-residents, data broken down by type of structure and the region; 
annual and monthly statistics are available. Also, statistics on the use of 
accommodations (occupation) are elaborated. Statistics on tourism demand relates to 
the tourism participation, i.e. the number of people who made at least one trip of a 
minimum of four nights during the reference period (quarter or year). There are 
statistics on the number of tourist trips made (and spent the night), broken down by: 

� country of destination; 
� month of departure; 
� length of stay; 
� organization type of the trip; 
� way of transport; 
� accommodation type; 
� expenses. 
Data can be analyzed using socio-demographic explanatory variables such as age 

and gender. It is also possible to use data from official sources to study the tourism. 
These statistics includes: 

� data on employment in the tourist accommodation sector from Labor Force 
Survey, broken down by working time (full / partial), occupational status, age, 
education level, gender, age, job retention and employment by the same 
employer (annual or quarterly data); 

� data on personal income and expenses generated by the passengers, 
provided by the payments balance; 

� transport statistics (e.g. air transportation); 
� structural business statistics can be used to provide information on tourism 

flows and economic performance of certain sectors related to tourism. 
 

3. Tourism volume - demand and supply 
 

Residents in the EU (excluding Malta) conducted in 2010 over 1000 million 
holiday trips. Short journeys (one to three nights) represented slightly more than half 
(55.5%) of journeys (see Table 1), and approximately three-quarters (76.6%) of 
journeys had national destinations, while 23.4% were travel abroad. 
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Table 1: Number of holiday trips in EU Member State s 

 
 
 
 
In some Member States, over half of the passengers have been traveling 

abroad, this was the case for Luxembourg, Belgium, Slovenia and the Netherlands. 
However, less than 10% of holiday trips made by residents in Romania, Spain, Greece, 
Bulgaria and Portugal were traveling abroad. These figures appear to be influenced by 
the size of a Member State and its geographic location (generally in smaller countries 
situated in the north of Europe there is a stronger tendency to travel abroad). 

It is estimated that in 2010 approximately 51.5% of the EU-27 participated in 
the tour, i.e. they made at least one trip of at least four nights during the year. And in 
this regard there are large variations, whereas the participation rate ranged from 5.3% 
in Bulgaria to 87.8% in Cyprus (see Table 2). 
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Table 2: Tourism indicators 2005-2010 

 
 
On the supply side, it is estimated that in 2010 there were nearly 204 000 

active hotels and similar establishments in the EU27, and over 256 000 other types of 
collective tourist accommodation structures (such as campsites and holiday homes). 
Hotels and similar establishments have provided over 12.4 million beds, of which 
almost half (46.2%) were in Italy (2.3 million persons), Spain (1.8 million people) or 
Germany (1.7 million people). In 2010, tourists and non-residents (foreigners) have 
spent over 1 500 million nights in hotels and similar establishments in the EU27. 

During the past decade, the number of tourist nights spent in collective tourist 
accommodation structures generally showed an upward trend. However, reduction of 
travel after the 2001 terrorist attacks in the United States and the economic and 
financial crisis have caused short-term shocks: the number of tourism nights spent in 
collective tourist accommodation structures in the EU-27 fell by 0.6% in 2008 and by 
2.8% in 2009. (Eurostat, monthly data, 2008-2009). In 2010, however, the number of 
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nights spent in collective tourist accommodation increased by 0.9%, accounting for 
more than 2 nights 250 million (see Chart 1). 

 
Figure 1: The number of nights spent in collective tourist 

accommodation, EU-27, 2000-2010 
 

 
 

4. Main destinations 
 

In 2010, German residents spent 640.6 million nights in collective tourist 
accommodation outside Germany, and UK residents spent 504.3 million nights abroad, 
residents of these two countries accounted for almost half (49 4%) of the total number 
of nights spent abroad by residents of the EU27. Taking into account the ten Member 
States whose residents have spent most nights in collective tourist accommodation 
structures abroad, they accounted 87.4% of the 2 315,3 million nights spent abroad in 
2010 (see Table 3). 
 

Table 3: The first 10 origin member states for fore ign travel 2010 

 
 
Given the population size of a country, Luxembourg was the Member State 

whose residents have spent most nights abroad per capita (an average of 21.2 nights), 
followed by Cyprus (14.7), Ireland (11.6 - data for 2009) and the Netherlands (also 
11.6). At the other end of the range, Romanians, Bulgarians and Greeks (data for 
2009) spent, on average, less than one night holidays abroad in 2010 (see Chart 2). 
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Figure 2: The country of origin for foreign travel 2010 
(average nights spent abroad per capita) 

 
In 2010, Spain was the main tourist destination in the EU for non-residents 

(persons from abroad), with 213.3 million nights spent in collective accommodation 
units, representing 23.2% of total EU-27. The first three EU destinations for non-
residents were Spain, Italy (167.8 million nights) and France (85.2 million nights), 
which together accounted 50.7% of EU-27 nights spent by those non-residents. The 
less common destinations were Lithuania, Latvia and Luxembourg (data for 2009) to 
interpret these figures it is necessary to take into account the size of the Member 
States concerned (see Figure 3 and Table 4). 
 

Figure 3: Tourist Destinations - nights spent in co llective tourist 
accommodation, 2010  

(1 000 nights spent by non-residents in a given cou ntry) 
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Table 4: The top 10 tourist destinations - nights 
spent in collective tourist accommodation, 2010 

(1 000 nights spent by non-residents in a given cou ntry) 

 
 

The number of nights (for resident and non-resident) may be seen in 
perspective, in relation to the size of the country population, thus obtaining an indicator 
of the strength of interest. According to this calculation, in 2010 the Mediterranean 
islands of Malta and Cyprus, as well as alpine destinations and cities of Austria were 
the favorite tourist destinations in the EU-27 (see Figure 4). 

 
Figure 4 Intensity of tourism in 2010 

(nights spent by residents and non-residents in col lective tourist 
accommodation, per capita) 
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5. The financial dimension of international tourism  
 
The economic importance of tourism can be measured by analyzing the 

proportion of income from international tourism in relation to GDP. In 2010, this 
proportion was highest in Malta (13.2%) and Cyprus (9.5%), confirming the importance 
of tourism to these island countries (see Table 5), in Croatia, the proportion was even 
high (13.9%, data for 2009). In absolute terms, the largest international tourism 
earnings in 2010 were recorded in Spain (39 621 million) and France (34 939 million), 
followed by Italy, Germany and the UK. 

 
Table 5: Income and expenses arising from travel, 2 000-2010 

 
 

Germany recorded the highest level of international tourism expenditure, which 
in 2010 accounted for 58 596 million EUR; it was followed by the UK (36 829 million) 
and France (29 686 million). When considering the costs to the size of the population, 
Luxembourg residents spent on average 5 374 EUR per capita for traveling abroad in 
2010, Belgium ranked two, but at a considerable distance (1 305 EUR per capita), 
followed by Ireland, Denmark and Cyprus. Not surprisingly, these five Member States 
are relatively small and also handles some of the first places in the proportion of long 
trips (i.e. at least four nights) abroad to the total number of holiday travel. 
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6. Conclusions 
 

In 2006 the European Commission adopted the Communication (2006) 134 “A 
Renewed EU Tourism Policy: Towards a Stronger Partnership for European Tourism”. 
This paper has addressed a number of challenges that will influence the tourism in the 
coming years, including the aging population in Europe, increasing foreign competition, 
consumer demand in the more specialized tourism and the need to move to more 
sustainable and environmentally friendly practices in tourism. It is argued that touristic 
offer more competitive and sustainable destinations would help increase tourist 
satisfaction and strengthen Europe's position in the world's top tourist destinations. The 
document referred to was followed in October 2007 by Communication (2007) 621 
'Agenda for a sustainable and competitive European tourism', which proposed actions 
related to sustainable management of destinations, integration by the companies of 
sustainability goals and the awareness of tourists about sustainability. 

In June 2010 has been adopted Communication (2010) 352 'Europe, global 
tourist destination - a new political framework for tourism in Europe'. This notice was 
published following the entry into operation of the Lisbon Treaty, which recognized the 
importance of tourism - outlining specific EU competence in this area and allow 
decisions making by qualified majority. Specific Treaty article on tourism states that the 
EU "shall complement the action of Member States in the tourism sector, in particular 
by promoting the competitiveness of Union undertakings in that sector". By its 
communication of 2010, the European Commission encouraged a coordinated 
approach to tourism-related initiatives and defined a new framework for action to 
increase the competitiveness of tourism and its potential for sustainable growth. It 
proposed a number of European or multinational initiatives - including a consolidation 
of the tourism socio-economic knowledge - in order to achieve these goals. 
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