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Abstract

Introduction. If activity related to tourism is planned effectively and performed in a responsible way, it can satisfy
many human needs. In order to make it possible for members of modern society to fully benefit from tourism,
however, it is necessary to undertake action aimed at promoting tourism, fostering its development, stimulating
the need to travel, and helping tourists adopt certain habits. The aim of the study was to collect information con-
cerning the impact of family, school, and community organisations on the tourism activity of students of tourism
and recreation. Material and methods. The study involved 289 students of an undergraduate programme in
tourism and recreation offered by the Faculty of Environmental Sciences at the University of Warmia and Mazury
in Olsztyn. The study was conducted using a specially designed diagnostic survey on “Education in tourism”.
Results. More than 71% of the students surveyed engaged in tourism with their parents in childhood and ado-
lescence, and those living in the city did so more frequently. Only one in four students said that during family
trips visiting sights and attractions was combined with active tourism. As far as school trips are concerned, the
respondents did take part in them, but these were mostly one-day sightseeing trips, aimed at developing their
knowledge about the country, during which pupils do not undertake intense physical activity. More than half of
the respondents participated in summer camps for children and adolescents. An overwhelming majority of the
respondents stated their parents had had the greatest influence on their tourism activity, while community organi-
sations and schools had had the smallest impact in this respect. Conclusion. Most of the students surveyed un-
dertook tourism-related activities which were organised for them by different persons; thus, they received some
education in tourism during childhood and adolescence. Since students of tourism and recreation will have an
influence on tourism in Poland in the future, provided they work in the tourism sector, they should be prepared
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to promote tourism which offers a range of different benefits, not only educational ones.
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Introduction

Tourism is a form of leisure time activity which is appreci-
ated and undertaken by millions of people in the world. If this
activity is planned well and carried out in a responsible way,
it can satisfy many human needs. It is worth emphasising that
this activity may be continuous, as tourism can be performed
during a person’s whole life and can play an important and
varying role in different stages of their life. In order to make
this possible for more members of society, it is necessary to
promote tourism, foster its development, activate their need to
travel, and help them develop certain good habits.

Education in tourism can be implemented in a comprehen-
sive manner on different overlapping levels, with considera-
tion of social conditions, which to a large extent determine the
structure, nature, and continuity of tourist and recreational be-
haviour. This behaviour is influenced by so called “reference
groups”, that is groups or communities whose opinions and
behaviour impact the attitudes and reactions of an individual

and determine social roles [1, 2]. These groups include, among
others, family, school, and child and youth organisations [3,
4, 5, 6, 7]. The issue of how and to what extent tourism edu-
cation is provided to children and youth in Poland and what
its effects are will be discussed in the remaining part of the
article based on the empirical data collected. The study was
conducted among students of tourism and recreation studying
at the University of Warmia and Mazury in Olsztyn. This group
was selected for the study since it was assumed that, due to
the fact that they had chosen this programme of studies, these
persons were particularly interested in spending their free time
outside of their place of residence. The habits and experiences
of these persons related to travelling may have a significant
impact on the activities they organise for tourists in the future,
in particular, as may be presumed, those visiting Warmia and
Mazury, a region which clearly needs such experts. Thus, it
was interesting to determine who or what and to what extent
had stimulated the respondents’ interest in tourism. The au-
thors decided to investigate the groups which seem to have the
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most substantial impact on the attitudes that children and ado-
lescents have towards tourism. An examination of the relevant
literature revealed that although much information is available
concerning education in tourism, there are no articles based
on up-to-date empirical data that would give a comprehensive
picture of the issue in question. Based on an analysis of studies
which address some aspects of the issue, it seems that many
researchers have investigated tourism activity organised by
schools and families. However, there are few studies concern-
ing the role of summer camps for children and adolescents and
tourist organisations in shaping tourism-related habits.

For this reason, the aim of the study was to collect informa-
tion concerning the impact of family, school, and community
organisations on the tourism activity of students of tourism and
recreation. The study focused on the educational activity of
these three groups aimed at developing positive attitudes to-
wards tourism.

The following research questions were posed:

1. Was tourism undertaken by the families of the respond-
ents?

2. Did the respondents participate in tourism activities organ-
ised by their schools and community organisations?

3. Did the respondents take part in summer camps for chil-
dren and adolescents?

4. Has the tourism activity of the respondents been deter-
mined by the education provided by institutions which
are to deliver it?

Material and methods

The study involved 289 students (of three different genera-
tions) completing an undergraduate programme in tourism and
recreation offered by the Faculty of Environmental Sciences at
the University of Warmia and Mazury in Olsztyn. All of them
were full-time students. The results showed that the pro-
gramme tends to be taken by women, since as many as 71.63%
of the respondents were female. As far as the place of residence
of the respondents is concerned, most of them (38.41%) lived
in cities with up to 100,000 inhabitants. The remaining re-
spondents came from the countryside (35.29%) and cities with
more than 100,000 inhabitants (26.30%). When it comes to the
respondents’ financial situation, almost half of them (46.71%)
declared it was average, and a similar number (49.83%) saw
it as good or very good, while the remaining respondents said
they were in a difficult financial situation.

The method used in the study was a diagnostic survey. The
instrument employed was an original questionnaire regarding
“Education in tourism”, which contained 18 questions con-
cerning the respondents’ participation in tourism-related ac-
tivities organised by their families, schools, and community
organisations, as well as those offered in the form of camps for
children and adolescents.

Results

The education a person receives at home and the social en-
vironment they live in have a significant impact on their at-
titude towards tourism and can contribute to their developing
a keen interest in it. A “family model of travelling”, that is one
where the entire family is involved in travelling, is considered
one of the best ways of fostering a pro-tourism attitude [5]. For
this reason, the respondents were asked whether or not they
travelled with their parents in childhood and adolescence. As
many as 71.26% of the students (206 persons) gave a positive
answer to this question (tab. 1).
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Table 1. Travelling with the family and the respondents’ place
of residence (%)

Country- | City > City < | 1otal
Question | A™ | side 100,000 100,000 N = Depend-
swer inhabitants | inhabitants 285 ence
N=102 N=111 N =76
Did
ol | Yes | 5588 | 79.28 8026 |71.26|
together xp Z 880338
withyour | ng | 44.12 20.72 19.74 | 28.72
parents?

Source: own research.

It seemed important to determine to what extent travelling
together with the family was dependent on certain social fac-
tors, the first one being the place of residence. The dependence
of family travel on the respondents’ place of residence was sig-
nificant, as the proportions of individuals in particular groups
were different (tab. 1). The respondents who lived in cities
travelled more with their family when they were younger than
those who came from the countryside. This difference may
have been due to the type of work performed by persons liv-
ing in the countryside, which makes it more difficult for them
to travel, especially with the entire family. Their decision not
to travel could also have been influenced by limited access to
tourist services and products or a smaller need to travel.

Another factor impacting the decision to travel is the fam-
ily’s financial situation, which, if difficult, can limit this activ-
ity, particularly for the whole family. The study showed that
family travel depended significantly on the respondents’ finan-
cial situation, as the proportions of individuals in particular
groups were different (tab. 2). The families that had a better
financial situation travelled more. Although being in a difficult
financial situation may not prevent persons who do not have
a family from travelling, families in this situation tend to react
differently and focus more on satisfying their basic needs.

Table 2. Travelling with the family and the respondents’ finan-
cial situation (%)

Good | Average | Difficult Total
; An- | financial | financial | financial _

Question swer | situation | situation | situation ysa Dependence
N=144 |N=135| N=10

Di

WYY | ves | 7917 | 6370 | 6000 | 71.26 Z

together ;C:Usdig

with your | g 20.83 36.30 40.00 | 28.72

parents?

Source: own research.

An important factor influencing a child’s attitude towards
tourism is their involvement in particular types of tourism. If
tourism is to fulfil its recreational and preventive function, so
that it is an element of a healthy lifestyle, it needs to be imple-
mented in a way that is good for one’s health.

Less than half of the students surveyed declared that they
spent their time in a passive way when away with their parents,
and 25% of them mainly did sightseeing without engaging in
too much physical effort (tab. 3). These ways of spending one’s
free time do not have many health benefits and are not in line
with the model of tourism that helps maintain a healthy style
which is currently being promoted. The remaining respond-
ents who travelled with their parents engaged in active tour-
ism and professional tourism (requiring not only being in good
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physical condition, but also having special skills and often be-
ing able to use special equipment) or in sightseeing combined
with physical activity. This may indicate that Polish families
tend not feel the need to be active, even when travelling.

Table 3. Leisure time activities undertaken when travelling
with the family (%)

Question Answer N = 206*
In a passive way 44.00
How did you and your family - .S|ghts.eemg : 2.0
most frequently spend your Engaging in active/professional 7.00
time when on holiday? tourism
Sightseeing and engaging in active
tourism 24.00

* -~ N=206, since the table only presents the results for the respondents who travelled together with their family.
Source: own research.

The education provided by the family, including the one
related to tourism, should be supported by schools. Nearly all
(97%) of the respondents participated in trips organised by
their schools. This would indicate that Polish schools do im-
plement the guidelines set in the core curriculum regarding
tourism and developing pupils’ knowledge concerning their
country through sightseeing.

Table 4. Types of tourism-related events organised by the re-
spondents’ schools (%)
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and place of residence.

The results of the study showed that the financial situation
of the respondents was not the deciding factor when it came to
their participation in summer camps. Considering the fact that
camps for children and adolescents are relatively expensive
[9], this result may seem quite surprising. However, it should
be mentioned that in Poland such camps are often subsidised
(sometimes fully) by the institutions employing the parents
and by community organisations. That is why, unlike family
trips, camps for children may be less of a financial burden for
the family.

Table 5. Participation in summer camps and the respondents’
financial situation (%)

Good City > City < Total
Question An- | financial | 100,000 100,000 N= Depend-
swer | situa- | inhabitants | inhabitants 9 - ence
tion | N=111 | N=76 | 289
o | Yes | 250 | 5414 | 5000 |71.26|
ticipate in ;‘ ==[J.2é%
Summer | no | 37.50 45.86 50.00 28.72
camps?

Source: own research.

Table 6. Participation in summer camps and the respondents’
place of residence (%)

City > City < | Total

Question An- | Country- | 100,000 100,000 N = Depend-

swer | side | inhabitants | inhabitants 9 o ence

N=111 | N=76 | 289

U | Yes | 5204 | 7207 | 8028 |80.26|

ticipate in )f] :[}gh505

summer | no | 44.06 27.93 19.74 19.74

camps?

Question Answer N =279*
Mainly one-day coach trips aimed at
What types of tourism- sightseeing 84.00
related event were organised - - - -
by your school the most Sightseeing :\r,]gn?:“ve tourism 15.00
frequently? . .
Professional tourism events 1.00
* — N=279 since only the respondents who had participated in events organised by their schools responded to

this question.
Source: own research.

The data collected in the study (tab. 4) show that although
schools organise trips, most of them are one-day trips aimed
at learning about the country, during which the pupils most
frequently visit historic sites and do not participate in too
much physical activity. This means these trips do not offer the
health benefits that active tourism does. Only a small group of
respondents had the opportunity to engage in active tourism
during events initiated by their school, and an even smaller
one participated in professional tourism.

Schools are able to organise various kinds of tourism-relat-
ed events. According to the Regulation of the Polish Minister of
National Education, two hours of compulsory classes in physi-
cal education (taken per week) can be completed by “engag-
ing in active forms of tourism, that is one or several different
forms, depending on the pupils’ interests and the conditions
in a particular environment”, and these forms include tourism
involving “walking, cycling, and mountain climbing” [8]. How-
ever, as many as 67% of the respondents had never completed
a physical educational class in this form.

The following question concerned taking part in camps
for children and adolescents. The results revealed that more
than half of the respondents (58%, 168 persons) participated
in summer camps when they were younger, and 36% of the
respondents did so four times and more. Tables 5-6 contain in-
formation concerning the dependence of the respondents’ par-
ticipation in this form of tourism on their financial situation

Source: own research.

It was found that the respondents living in cities participat-
ed in summer camps for children and adolescents much more
often than those from the countryside. This may have been due
to a limited number of summer camps offered to persons living
in the countryside, but also to their smaller needs related to
travelling. Another important factor might have been the fact
that persons living in highly urbanised areas may feel the need
to send their children to a more natural environment, less af-
fected by human activity. Children living in the countryside in
the Warmia and Mazury region, on the other hand, have direct
access to a healthy, natural environment.

Based on the results of the current study, it can be assumed
that summer camps are popular with Polish families, and thus
they can have a considerable impact on the attitudes and hab-
its of children and adolescents. Table 7 shows what activities
the respondents took part in during the summer camps they
attended. According to their answers, the camps offered activi-
ties which were beneficial for the health of their participants,
in a broad sense, and satisfied their cognitive needs.

The last element influencing the process of education re-
lated to tourism investigated in the study was the activity of
tourist and youth organisations at schools. Only one in ten re-
spondents declared that a Polish Tourist and Sightseeing Soci-
ety club was active at their school (tab. 8), and only 16 respond-
ents joined such a club when at school. The study also showed
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that in a small number of schools attended by the respondents
(13%) other youth organisations promoting spending leisure
time outside of one’s place of residence were active.

Table 7. Main activities engaged in during the summer camps
attended by the respondents (%)

Question Answer N =168
) Outdoor physical activity 33.00
What were the main Visiting historic and natural sites 13.00
activities you engaged T -
in during the summer Spending time in a passive way 5.00
camps? Outdoor physical activity combined with 49.00
sightseeing :

Source: own research.

Table 8. The activity of the Polish Tourist and Sightseeing Soci-
ety clubs at the respondents’ schools (%)

Question Answer N = 289
Was a Polish Tourist and Sightseei Yes 1000
as a Polish Tourist and Sightseeing
Society club active at your school? No 68.00
| don’t know 22.00

Source: own research.

The authors were also interested in determining which per-
sons and institutions had had an impact on the respondents’
tourism activity. An overwhelming majority of the respondents
stated their parents had had the greatest influence on the way
they engaged in tourism. Friends and acquaintances were an-
other important group, while some of the students said their
tourism activity was their own choice. Community organisa-
tions and schools had definitely had the smallest impact in this
respect (tab. 9).

Table 9. Persons and institutions that have had the greatest im-
pact on the respondents’ tourism-related activity (%)

Question Answer N = 256
Parents 44.00
Which person or Other family members 4.00
til:]:t‘t;trlg?:s??;;:gt Schools/teachers 4.00
on your tourism Friends/acquaintances 30.00
activity? Youth organisations 1.00
Nobody - my tourism activity is my own choice | 17.00

Source: own research.

Discussion

The results of the study showed that an overwhelming
majority of the respondents engaged in tourism with their
families when they were younger. According to the findings of
the Global Advisor survey organised by Ipsos in 24 countries
around the world, trips for “families with children” are seen as
the most attractive form of travelling by 24% of Poles [10]. Such
holiday trips are more popular with persons from Indonesia
(39%) or Brazil (29%) and less popular among the French (13%)
and Russians (14%). The study also confirmed that whether or
not the respondents travelled together with their families de-
pended on their place of residence and financial situation. The
latter was mentioned as a significant determinant of the tour-
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ism activity of families among others by Kowalczyk-Anielewicz
and Wlodarczyk [4]. Although the fact that the families of so
many respondents spent time travelling with them deserves
to be appreciated, it should be emphasised that they did not
spend their free time together in an active way: most often they
spent it in a passive way or did sightseeing without engaging in
much physical activity. As stated by Tadeusz Lobozewicz [11],
“if tourism is to fulfil the goal of enhancing the physical condi-
tion of people who do not exert intense physical effort in their
everyday life, it is insufficient for them simply to engage in
tourism in the form of trips and stays outside of their place of
residence; they should engage in physical activity that causes
their pulse and respiratory rate to increase”. Thus, in order for
parents and children to fully benefit from tourism, the parents
should choose forms of tourism which require physical effort,
namely active and professional tourism, and the stay outside
of the place of residence should involve recreation in a broad
sense. These statements are confirmed by a range of research
studies [12, 13, 14]. Tourism can help compensate for an in-
sufficient amount of physical activity in everyday life, reduce
stress, and prevent such civilisation diseases as obesity, diabe-
tes, and atherosclerosis [15]. The parents of the respondents
failed to make use of all the benefits offered by tourism, and
most of the parents did not show their children how to engage
in tourism in a beneficial way. It is likely that they followed the
habits of their own families in this respect. As emphasised by
Kowalczyk-Aniol and Wlodarczyk [4], inheriting and creating
models of behaviour related to tourism plays an important role
in the tourism activity of the entire family. For this reason, it
is important for the models, experiences, and traditions in the
family to be of value. However, Polish tourists mainly spend
their time away from home in a passive way, and only a small
percentage of them engage in active and professional tourism
[16]. This passive model typical of Polish families was present
in the families of the respondents, and this has undoubtedly
had an impact on the type of tourism they have engaged in.

As far as tourist activity organised by schools and tourist
organisations is concerned, it is worth stressing that nearly all
of the respondents took part in events organised by the schools
they attended. Unfortunately, similarly as was the case with
family tourism, it seems that the schools did not make full use
of tourism to educate their pupils and improve their health.
A vast majority of the respondents declared that their schools
organised mainly one-day sightseeing trips by coach, aimed at
broadening the pupils’ knowledge concerning their country.
Similar results in this respect were obtained in the study con-
ducted by Dabrowska et al. [17]. It is likely that teachers who
plan such trips do not have the competences needed to prepare
a trip which would be more beneficial for the pupils. It could
also be presumed that most teachers are not aware of the ben-
efits that tourism offers for the comprehensive development of
children and adolescents, are unable to make use of these ben-
efits, and do not appreciate its role as a special element of the
teaching process.

Few of the respondents engaged in active and professional
tourism at school, despite the fact that every school has teach-
ers of physical education who are able to organise events re-
lated to these forms of tourism. It is graduates of universities of
physical education who — owing to the type of education they
have received, their skills, and often their personal interest in
sports and travelling — should be the most predisposed to ini-
tiate tourism activity which fosters the pupils’ comprehensive
development, that is active and professional tourism. Regretta-
bly, as shown by the findings of the current study, Polish teach-
ers of physical education seem not to be making use of their
potential in this respect.

To sum up the role school plays in the process of educating
pupils in beneficial tourism, it can be stated that the model
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of school tourism in Poland is to a large extent similar to the
one of mass tourism: it focuses on cultural and natural values,
without offering opportunities for physical activity. Therefore,
during events organised by schools, Polish pupils do not have
a chance to spend their free time in an active way and mostly
engage in common leisure time activities which are not advan-
tageous for their health. Adult tourists make their own choice
regarding the types of travel and tourism they engage in and are
responsible for the effects of this choice, but with school tour-
ism it is the teachers who are responsible for the effect it has
on children and adolescents. The teachers are the ones who de-
cide on the goal of a particular event and manner of organising
it. Unfortunately, these goals seem to be more geographically
than pedagogically oriented. In such a situation school tourism
is a waste of time, money, and the chance to stimulate pupils
in a positive way [18].

As for tourist organisations, the ones in Poland have a long
tradition, and, what is important, they mostly promote active
and professional tourism. However, the findings of this study
would indicate that currently they do not have a great impact
on the tourism activity of children and adolescents. In most of
the schools attended by the respondents, the clubs of the Pol-
ish Tourist and Sightseeing Society were not active, and other
organisations which promote tourism were only active in a few
schools. Taking into account the vast experience of such or-
ganisations as the Polish Tourist and Sightseeing Society, the
Polish Youth Hostel Association, and the Polish Scouting and
Guiding Association, this means that young people are missing
an important opportunity to engage in tourism.

Another significant element of educating young people in
tourism can be their participation in organised leisure time
activities for children and adolescents. More than half of the
respondents attended summer camps, and most of them did
so four times and more. The respondents’ participation is such
events was dependent on their place of residence: children and
adolescents from the countryside participated in this form of
tourism less often.

The camps that the respondents took part in when they
were younger focused particularly on outdoor physical activity,
which seems to be a traditional feature of such events. In the
years 1986-1990 research was carried out regarding the pro-
grammes in physical culture that were being offered by Polish
summer camps [19]. The authors of this research found that
these activity programmes were appropriate and correspond-
ed with modern theory in physical education, although they
were not fully implemented. The authors also established that
the stay at the camps and physical activity were appreciated
by their participants and regarded as attractive. It can thus be
stated that, as was the case in the past, summer camps seem
to be fulfilling their functions well, including the health-pro-
moting function which is related to compensating for insuf-
ficient physical activity in the everyday life of children and
adolescents.

When asked which persons or institutions had had the
greatest impact on the tourist activity of the respondents, al-
most half of them indicated that these were their parents or
family members. This result confirms that the family has a con-
siderable influence on the attitudes of children towards tour-
ism, which should be taken advantage of by parents in order to
transmit the most valuable models of spending one’s free time
outside of one’s place of residence. The second most important
group in this respect were friends and acquaintances. This an-
swer may have been due to the young age of the respondents;
they probably spend most of their time with friends, who influ-
ence their behaviour. On the other hand, very few respondents
(only 4%) mentioned schools as significant in fostering a posi-
tive attitude towards tourism. Even fewer mentioned tourist
organisations, which seemed to be almost completely inactive
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among Polish pupils. Interestingly, none of the respondents
saw summer camps as a form of tourism that had impacted
their interest in tourism. This finding may be seen as surpris-
ing since, as mentioned before, numerous respondents partici-
pated in these events (and they did so frequently), and these
events seemed to be considerably more beneficial, especially
when it comes to health, than the forms of family and school
tourism the respondents engaged in.

Conclusion

Most of the students surveyed undertook tourism-related
activities which were organised for them by different persons;
thus, they received some education in tourism during child-
hood and adolescence. Since students of tourism and recrea-
tion who work in the profession will have an influence on
tourism in Poland in the future, it is recommended that they
be prepared to promote tourism which offers many different
benefits, not only educational ones. The actions of these fu-
ture tourism experts may impact the physical condition of
Polish people, and thus this issue is of importance to society.
The findings of the current study indicated that some of the
respondents did not have the habit of spending their free time
outside of their place of residence in an active way. They did
not develop this habit in the family or at school, nor were they
influenced by youth organisations. That is why the responsi-
bility for teaching future employees of the leisure sector how
tourism should be organised so that it offers the greatest pos-
sible benefits rests with the faculty teaching the tourism and
recreation programme.

The findings of the current study confirm that Polish people
mainly spend their leisure time in a passive way when they
engage in tourism organised both by their families and com-
munity organisations. Valuable models of tourism represented
for instance by the Polish Tourist and Sightseeing Society do
not impact too many Polish people. Although changing these
unhealthy habits on all levels of tourism education seems to
be a great challenge which requires taking well planned and
systematic action, only in this way can future generations be
encouraged to travel in a way that is beneficial for their health
in a broad sense.
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