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Abstract. The ageing of population is a global phenomenon and solutions are looked for in order
to milder the economic impact. One alternative is supporting active ageing through development
of entrepreneurship among senior population. Seniors are a valuable resource for
entrepreneurship. They often have the skills, financial resources and time available to contribute
to economic activity. This will lead to the growing prevalence of senior entrepreneurship.
Engaging seniors in both business creation and in supporting new and existing entrepreneurs
would maximize the quality of their working life, nurture intergenerational learning and ensure
knowledge transfer. In this respect, the paper seeks to answer the following questions: What is
the seniors’ perception about entrepreneurship and self-employment in Romania? How desirable
is a self-employed career for senior population? What are the motivations of Romanian senior
population to become self-employed? To achieve these objectives, the paper analyzes the pulse of
self-employment in Romania for people from the age group 60+ years. The data used are
extracted from the Amway Global Entrepreneurship Reports (AGER) developed for Romania, for
the period 2014-2016. Analysis is conducted by taken into considerations the following
dimensions of the “entrepreneurship perception”: attitude towards entrepreneurship, intention
of starting a business, entrepreneurship career appealing and entrepreneurship motivations. The
findings of the paper show that, in general, people over 60 years exhibit a decreasing positive
perception about entrepreneurship that can be explained by multiple reasons. In the paper we
raise some key issues that require consideration by policy makers in order to support senior
entrepreneurship in Romania and improve seniors’ quality of life.
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Introduction

According to World Bank statistics, in 2015, Romania ranks on 45th position in terms
of ease of doing business and on 37th position in starting a business, out of 189
economies (International Bank for Reconstruction and Development/ The World
Bank, 2016a). This shows an improvement relative to last years, when Romania
ranked 48 in 2014 and 73 in 2013. Doing business report 2016 assesses the economic
environment in Romania, in terms of starting a business, as being comparable to 2010,
Romania ranking 45, so worsening in comparison to 2015, but still above regional
average in Europe and Central Asia (International Bank for Reconstruction and
Development/ The World Bank, 2016b).
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The competitiveness ranking for 2015-2016 from World Economic Forum
(2015) presents Romania on place 53 from 140 states, mentioning among others very
low levels of the “country capacity to retain talents” (ranking 131 out of 140
countries), “venture capital availability” (ranking 103 out of 140), “effect of taxation
on incentives to invest” (ranking 126), and for “institutions and infrastructure”
(ranking 86). With regard to “innovation and business sophistication”, the report
indicates modest potential for Romania with scores below the EU average, for both
ranking only 75 in innovation, and 88 in terms of business sophistication. At the
chapter “company spending on R&D”, Romania ranks 94 and at “government
procurement of advanced technology products” it ranks 105. These all are reflecting
the nature of business environment and are impacting the entrepreneurship
development.

Promoting senior entrepreneurship was one of the goals of 2012 European
Year of Active Ageing and Solidarity between Generations (OECD/European Union,
2012). Seniors are recognized as a valuable resource for entrepreneurship. Engaging
senior population in both business creation and in supporting new and existing
entrepreneurs would maximize both the quality of their working life and their wealth
experience, as well as will nurture intergenerational learning and ensure knowledge
transfer (Kurek and Rachwal, 2011; OECD/European Union, 2012; Ruis and Scholman,
2012). European Union is highly supporting the idea of senior entrepreneurship and
is looking for solutions to stimulate this. Romania has to align to the European Union
policies. The evolution of entrepreneurship among persons aged 55-64 (considering
total early-stage entrepreneurship) in Romania was showing a decrease in 2009 -
most probably mainly due to the financial crisis and a positive evolution in 2011 and
2014 compared to the previous year. Romania is offering a good business
environment for starting a business, however is facing also some difficulties and is far
from offering a good support for this particular age category to develop
entrepreneurial activities.

The present paper attempts to analyze the pulse of self-employment in
Romania for people from the age group 60+ years. To this purpose, it explores
entrepreneurship perception relating to senior population in Romania. Also, the paper
raises some key issues for policy makers to be considered in designing policy
interventions meant to enhance senior entrepreneurship in Romania and improve
their life quality.

Literature review

Characteristics of senior entrepreneurship

There is relatively little critical work about the role of (all) age(s) in an organizational
context and, therefore, a wide opportunity to contribute much more directly to
debates around age (Thomas et al.,, 2014). According to Fachinger and Bégenhold
(2016) older entrepreneurship is defined as the discovery, evaluation and exploitation
of future goods and services when in age 50 and above. Previous literature on senior
entrepreneurship (e.g., Singh and DeNoble, 2003; Kautonen, Down and Minniti, 2014;
Kautonen et al,, 2015) brings out that there would be a combination of social, financial
and personal reasons for early retirees’ decision to become self-employed. Also, self-
employment is primarily taken by retirees with relatively high levels of financial and
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human capital, those possessing entrepreneurial positive attitudes and those who
perceive their retirements to be completely involuntary (Van Solinge, 2014).

Age is one of the most important determinants of entrepreneurship and self-
employment (Parker, 2009). Scholars found that the effect of age on the probability of
engaging in entrepreneurship follows an inverse U-shape (Lévesque and Minniti,
2006; Bergmann and Sternberg, 2007; Parker, 2009). Although, willingness to start a
business decreases with age, while the opportunity to do so increases (Blanchflower
and Oswald, 2004). The older people are significantly less likely to engage in
entrepreneurial activities compared to younger individuals (Curran and Blackburn,
2001). Lévesque and Minniti (2006) explained the declining willingness to start a
business with the age based on opportunity cost of time, which increases with age and
discourages older individuals from selective forms of employment that involve risk.
Plus, some scholars talk about the strong negative relation between age and the
innovation strategy, investment and turnover (Ruis and Scholman, 2012).

By examining older retired workers’ engagement in post-career
entrepreneurship and wage-and-salary employment, Kerr and Armstrong-Stassen
(2011) found that those choosing entrepreneurship exhibited different demographic
characteristics and psycho-social needs that those choosing employment. Singh and
DeNoble (2003) argue that older population have a higher probability to become
entrepreneur as they may possess more human capital than younger ones due to life-
long learning and on-the-job-training. Also, older entrepreneurs seem to start
businesses with a higher survival rate than younger founders (Verheul and van Stel,
2007).

A study on North of England shows that there is a growing interest in self-
employment among people aged 50 and over. Men were more likely to seek
continuing employment, while women were more enthusiastic about self-employment
and business creation (Lamotte and Colovic, 2013). Kean et al. (1993) identified five
major themes associated with successful aging of older entrepreneurs that emerged
for women, namely autonomy, independence, self-reliance, personal effectiveness, and
intergenerational support. However, there are many factors which might discourage
seniors from entrepreneurial activity, like technological developments, high
administrative and tax burden (Pilkova et al., 2014). Although, contrary to classic
stereotyping, senior entrepreneurs remain highly ambitious and open to technological
developments (Harms et al., 2014).

Kautonen et al. (2011) shows that work history becomes a significant
determinant of entrepreneurial intentions only at people later career stages. In an
empirical study of Finnish individuals, Kautonen et al. (2011) found that social norms
perceived as permissive of enterprising activity in the third age, i.e. in the age 50 and
above, exert a significant positive influence of entrepreneurial intentions in this age
segment.

Education appears to have a positive effect on opportunity, necessity, social
entrepreneurship and on growth ambitions. Verheul and van Stel (2007) found that in
less developed countries older and higher educated entrepreneurs are particularly
important for stimulating economic growth, while for highly developed countries the
contribution of younger entrepreneurs is more important.
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The ageing population can negatively affect employment creation, as older
entrepreneurs are less likely to become employers (Kok et al, 2010). Usually,
entrepreneurship is associated with youth, yet those over 50 more frequently start
new businesses, and appear to be more successful at surviving the critical first three
years of operation than their younger counterparts. However, these new businesses
often take the form of self-employment as a way out of unemployment, rather than
growth-oriented enterprises that can provide jobs for others (Ainsworth, 2015).

Entrepreneurship is key in solving socio-economic issues of ageing population
and a key priority of the EU regional policy (Kurek and Rachwal, 2011). Differences
among countries’ level of senior entrepreneurship are mainly driven by national
entrepreneurial environment, in government policies, meaning both concrete policies
aimed at the support of entrepreneurship as well as the bureaucracy and taxes
framework (Pilkova et al., 2014). Entrepreneurs develop stronger growth aspirations
in countries with a stronger rule of law. A number of support systems have been
established for youth start-ups, but there are few government support policies in
place for senior start-up market.

Methodology

The paper attempts to explore the perception about self-employment and
entrepreneurship motivations of population from age group 60+ years from Romania.
To achieve this main goal, the paper has three specific objectives: (1) to analyze
attitudes towards entrepreneurship and self-employment for senior population; (2) to
analyze the desirability of population from age group 60+ years to consider self-
employment as a career choice; and (3) to understand the motivations of senior
population to create their own business.

For this purpose, the current research analyzes the data available from the
Amway Global Entrepreneurship Reports (AGER) developed for Romania, for the
period 2014-2016. The total number of valid questionnaires interpreted in the reports
was 1,052 in 2014, 1,084 in 2015 and 1,023 questionnaires in 2016. The market
population used in the AGER survey, selected from the whole population universe of
Romania, ensured a representative sample. The data selected for the current analysis
refers to senior population from the age group 60+ years, for Romania (2014: n=254,
2015:n=288 and 2016: n=271).

In the paper we analyze the entrepreneurship perception of senior population by
taking into consideration the following dimensions: attitude towards
entrepreneurship, intention of starting a business, entrepreneurship career appealing,
and entrepreneurship motivations.

Results and discussion

Analysis of seniors’ attitude towards entrepreneurship

Our research findings for the studied population show that the positive attitude
towards entrepreneurship is visibly decreasing from 54.1% in 2014 to 38.0% in 2016,
with a decreasing rate of 29.7% (Table 1). The respondents base slowly increased
from 2014 (n=254) to 2016 (n=271). Consequently, their negative attitude is
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increasing from 32.2% in 2014 to 43.5% in 2016, with an even faster increasing rate
of 35.1%.

Table 1. Entrepreneurship attitude among age group 60+ in Romania.

Entrepreneurship attitude 2014 2015 2016
Respondents base (100%) 254 288 271

My attitude towards 54.1% (n=137) 39.3% (n=113) 38.0% (n=103)
entrepreneurship is positive

My attitude towards 32.2% (n=82) 38.7% (n=111) 43.5% (n=118)

entrepreneurship is negative
Source: Processed based on Self-Employment / AGER 2014, 2015, 2016 — Romania.

Analysis of seniors’ intention to start a business and attractiveness of an
entrepreneurship career

Tornikoski and Kautonen (2009) found that the entrepreneurial intentions of older
individuals are mostly influenced by their perception as to how easy or difficult they
think starting up a business would be. This is also true for our findings, as a smaller
and smaller number of people of age 60+, who have a positive attitude towards
entrepreneurship, can imagine starting their own business, representing a decrease of
72.6%, from 8.4% in 2014 to 2.3% in 2016 (Table 2). However, in 2016 there are
2.0% of seniors with negative attitude towards entrepreneurship willing to become
self-employed, but the trend line is decreasing as well relative to 2014 (3.1%).

Table 2. Intention to start a business and entrepreneurship career appealing among age group

60+ in Romania.

Entrepreneurship 2014 2015 2016
intention
Respondents base (100%) 254 288 271
My attitude towards 8.4% (n=21) 7.0% (n=20) 2.3% (n=6)

entrepreneurship is positive
and I can imagine starting my
our business
My attitude towards 3.1% (n=8) 1.0% (n=3) 2.0% (n=5)
entrepreneurship is negative
but however [ can imagine
starting my our business
[ consider starting a business N/A 19.1% (n=55) 10.2% (n=28)
as a desirable career
opportunity for myself
Source: Processed based on Self-Employment / AGER 2014, 2015, 2016 - Romania.
Seniors’ desirability to consider entrepreneurship as a career option is also low
and decreasing in 2016 (10.2%, n=28) relative to 2015 (19.1%, n=>55). This can be
explained by the fact that only a small part of this population perceive the Romanian
society as being entrepreneurship friendly. However, in 2016 more than one third of
our studied population perceived that people in Romania, in five-years, will be more
likely, or as likely as today, to be self-employed in full-time or part-time.
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Analysis of seniors’ motivations for entrepreneurship
Our research findings show that while in 2014 getting second income prospects was
the key driver for entrepreneurship among senior population (52.4%), the situation
changed in 2015 (34.9%) and 2016 (33.4%), this going on the second place (Table 3).
Other reasons tend to be more important than those included in the survey and this
requires additional investigations. Next it follows independence from an employer PICBE |831
and desire of being own boss, with a slowly decreasing trend line from 2014 (29.6%)
to 2016 (26.8%). On the next place as entrepreneurship drivers for seniors it is
coming self-fulfillment and possibility to realize own ideas. However, only 11.9%
(n=32) of respondents mention this in 2016 relative to 21.1% (n=54) in 2014. It is
worth to mention that more people are motivated by possibility to return to job
market in 2016 (9.7%, n=26) than previous year (5.8%, n=17).

Table 3. Reasons to start a business for senior population (60+ years) in Romania.

Reasons to start a business 2014 2015 2016
Respondents base (100%) 254 288 271
Better compatibility of 16.2% (n=41) 7.4% (n=21) 6.8% (n=19)
family, leisure time and

career

Second income prospects 52.4% (n=133) 34.9% (n=100) 33.4% (n=91)
Self-fulfillment, possibility to 21.1% (n=54) 14.1% (n=41) 11.9% (n=32)
realize own ideas

Independence from an 29.6% (n=75) 25.6% (n=74) 26.8% (n=73)
employer, being my own

boss

Return to job market, 11.5% (n=29) 5.8% (n=17) 9.7% (n=26)
alternative to unemployment

Others 23.0% (n=58) 43.3% (n=125) 41.4% (n=112)

Source: Processed based on Self-Employment / AGER 2014, 2015, 2016 - Romania.

Conclusion

The ageing of population is a global phenomenon and solutions are looked for in order
to milder the economic impact. The development of entrepreneurship among ageing
population is one alternative.

The existing literature on senior entrepreneurship is young, rapidly
developing, while the topic remains new, actual, of interest and global importance.
There are specific studies on ageing entrepreneurship, but still small in number. Many
studies are mostly local and express limited conclusions, being small pieces of a big
puzzle. There is still plenty of space for research. For Romania there are couple of a
few publications and the topic is underexplored. In the literature, there is no clear
consensus with regard to definition of main concepts or with regard to the factors
influencing the willingness of older people to become entrepreneurs. Even the clear
cut between self-employed and entrepreneurs is not precise. However the approaches
are various and gained in diversity.

The paper reveals interesting insights in what regards perception about self-
employment of senior population in Romania. Our studied population mainly display

DOI: 10.1515/picbe-2017-0088, pp. 826-833, ISSN 2558-9652| Proceedings of the 11t International Conference on Business
Excellence



a negative attitude towards entrepreneurship, and the trend line is increasing. The
overall interest of population from age group 60+ years regarding intention of starting
a business is declining. There are various drivers which might increase the willingness
and desirability of senior population to become self-employed, and these require
further investigation.

Therefore, solutions are looked for from policy-makers to address this issue,
particularly since the general perception is that people in Romania will be more likely
to be self-employed in five years from now.
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