
MMCKS 
995 

 

 

Vol. 13, No. 2, Summer, p. 995, ISSN 1842-0206 | Management & Marketing. Challenges for the Knowledge Society 
DOI: 10.2478/mmcks-2018-0018 

 

 

Retraction note 
 
(#1-Cited reference details) Bhat, I.H. and Singh, S. (2018), “Examining the moderating 
effect of shopping value on private-label and loyalty in Indian grocery stores”, 
Management & Marketing. Challenges for the Knowledge Society, Vol. 13, No. 1, pp. 748-
760, DOI:10.2478/mmcks-2018-0003  
(#2-DOI of original article) (DOI:10.2478/mmcks-2018-0003)  
(#3-Description of the Retraction) The editors have decided to retract the present article 
because there have been brought claims of false authorship by original authors who 
published their work in Journal of Retailing and Consumer Services, and after extensive 
investigation the Ethics Commission has reached the present decision. 
 (#4-Listing of the Retraction DOI) DOI: 10.2478/mmcks-2018-0018.  
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