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ABSTRACT

Information and communication technologies enable the emergence of a new
phenomenon called the “sharing economy”. An increasing number of articles in the
media as well as debates about the positive and negative aspects of the sharing
economy show a growing interest in the subject. The paper aims to review the different
approaches to the definition of the sharing economy and to present the authors’ views
on the concept. The reviewed literature reveals the main drivers for participating in
the sharing economy. A survey was conducted to learn more about the motives of
Lithuanian people participating in this concept. The survey reveals the following
leading factors of using the sharing economy platforms: an easy way to make extra
money; supporting individuals and/or small/independent companies; meeting new
people and having an interesting experience/doing something most people haven’t
tried yet. The survey also reveals that most of the respondents prefer to own things
rather than share them. Despite the widespread popularity of the sharing economy
platforms in the world, this phenomenon is in its infancy in Lithuania.
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The last few years have seen a keen interest in
a new phenomenon - the sharing economy. A new
paradigm of consumption and shared use instead of
ownership of resources is emerging. As Leadbeater
(2009) wrote: “in the economy of things, you are
identified by what you own - your land, house, car.
In the economy of ideas that the web is creating, you

are what you share... The biggest change the web will
bring is in allowing us to share with one another in
new ways’. Leadbeater (2007) states “if the 20th cen-
tury was the age of industrial work, mass production
for mass consumption, then mass participation will
be one of the defining features of the century to come”
An increasing number of articles in the press and on
the Internet as well as discussions in social networks
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show a growing interest in the sharing economy.
Questions have been raised about the overall impor-
tance of the sharing economy and future directions.
There are also discussions about the main factors
determining the rise of the sharing economy, its
impact on economic growth and the ways, in which it
affects the labour market. However, it can be observed
that there are different approaches to the sharing
economy. Proponents and opponents have investi-
gated positive and negative aspects (Schor, 2010,
2014; Childs, 2013; Sundararajan, 2014; Zervas et al.,
2016; Gaskins, 2010; Yglesias, 2013). Supporters of
the sharing economy highlight the benefits that it
provides: the possibility to earn extra money, meet
people, find new friends, and save costs. Proponents
of the sharing economy assert that it provides new
opportunities for individuals by putting their inactive
assets to work, thus earning additional income. For
example, an empty room, a car or some tools they do
not need to use every day can be shared as underuti-
lized assets and earn money. This allows people to use
the assets only when needed and pay for their tempo-
rary use rather than ownership. This changes con-
sumer behaviour. It can, therefore, be said that a new
approach to the ownership of things is emerging.
Sharing can be described as an alternative to private
ownership. Items can be used when they are needed,
not requiring their ownership. Sceptics, on the other
hand, emphasize potentially negative aspects of the
sharing economy and the new challenges it brings,
e.g. De Grave (2014) states that “people in the sharing
economy are nothing but an extreme precariat”. Orsi
(2013) refers to the legal problems of the sharing
economy. Malhotra & Van Alstyne (2014), Koopman
et al. (2015), Katz (2015) examine the impact of the
sharing economy on traditional businesses and regu-
lation issues. The traditional service providers, e.g.
hotels, taxi companies and banks complain that the
rules of the game are unfair. It is argued that while
normal services are regulated (e.g. licenses, employ-
ment regulations, hygiene, security, etc.), the sharing
economy platform companies are not. It should be
noted, that the largest sectors of the sharing economy
are accommodation, transport, household, profes-
sional, technical, and financial services.

Despite numerous discussions about positive or
negative aspects of this new phenomenon, there is no
commonly accepted definition of the sharing econ-
omy. New terms such as the collaborative consump-
tion, the collaborative economy, the sharing economy,
the peer economy, and the gig economy are emerging
in the literature, and in many cases, these new terms

describe the same phenomenon. However, it should
be emphasized that some authors use these terms
interchangeably, while others differentiate between
them by offering separate definitions for each.
Regardless of the fact, there is no consensus on the
definition of the sharing economy. Differences in the
understanding of this rapidly growing phenomenon
are also observed. Moreover, there have also been
discussions whether the meaning of sharing has been
consistent with the phenomenon that we refer to as
the “sharing economy”. In general, the literature of
the sharing economy could be divided into two main
groups: one concerning legal aspects of the sharing
economy, and the other studying its impact on tradi-
tional businesses. It should also be noted that some
authors examine whether the meaning of the word
“sharing” is the same in the business model described
as the sharing economy.

The main purpose of this article is to learn how
the sharing economy is characterized by different
authors. Therefore, the main literature on the sharing
economy will be reviewed. Moreover, the paper seeks
to investigate the motives for and arguments against
the participation in the sharing economy. If people
are willing to participate in the sharing economy,
what assets are they willing to share? Furthermore,
the authors have raised the question whether the
motives to participate in the sharing economy differ
among countries. Surveys have been conducted in
various countries, but not in Lithuania. The authors
raise the question whether people in Lithuania are
aware of the sharing economy and what motives they
have to participate in it.

1. DEFINITION ISSUES
OF THE SHARING ECONOMY

The Oxford English Dictionary (OED) provides
the following definition of the sharing economy:
“an economic system in which assets or services are
shared between private individuals, either for free or
for a fee, typically by means of the Internet”. Zervas et
al. (2016) define the sharing economy just as “multi-
sided technology platforms” (Table 1). In many cases,
the terms sharing economy, collaborative consump-
tion, and connected consumption are used inter-
changeably. Besides, we can discover that the concept
of the sharing and collaborative economy has been
used synonymously (e.g. it illustrates the event, which
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Tab. 1. Definition of the sharing economy
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AUTHOR (SOURCE)

DEFINITION

Belk, R. (2007)

Sharing is an alternative to the private ownership that is emphasized in both
marketplace exchange and gift giving

Botsman, R. (2015)

An economic system based on sharing underused assets or services, for free or for
a fee, directly from individuals

De Grave, A. (2014)

The sharing economy is just one part of the collaborative economy, as is distributed
production, P2P (peer-to-peer) finance and the open source and knowledge
movements

Dervojeda, K. et al. (2013)

Accessibility-based business models for peer-to-peer markets

Hamari, J. et al. (2015)

An umbrella concept that encompasses several ICT developments and technologies,
among others CC, which endorses sharing the consumption of goods and services
through online platforms

Matofska, B. (2016)

A socio-economic ecosystem built around the sharing of human, physical and
intellectual resources

Olson, M. J. & Kemp, S. J. (2015)

A sharing economy is a market whereby:

1) Users are individuals, businesses, or machines;

2) There is excess supply of an asset or skillset and sharing creates economic benefit
for both the sharer and the user;

3) The Internet provides means for communication and coordination of the sharing

Parsons, A. (2014)

The sharing economy leverages information technology to empower individuals
or organisations to distribute, share and re-use excess capacity in goods and services

PricewaterhouseCoopers (2015)

Sharing economies allow individuals and groups to make money from underused
assets

Schor, J. B., & Fitzmaurice, C. J. (2015)

The wide and varied range of old, revamped and new practices whose central
characteristics are the ability to save or make money, provide a novel consumer
experience, reduce ecological and carbon footprints, and strengthen social ties

Stephany, A. (2015)

The sharing economy is the value in taking underutilized assets and making them
accessible online to a community, leading to a reduced need for ownership of those
assets

Wosskow, D. (2014)

Online platforms that help people share access to assets, resources, time and skills

Zervas, G. et al. 2016

Multi-sided technology platforms

www.investopedia.com

A sharing economy is an economic model in which individuals are able to borrow
or rent assets owned by someone else

www.oxforddictionaries.com/words/about

An economic system in which assets or services are shared between private
individuals, either for free or for a fee, typically by means of the Internet

has been held in Brussels on February 2016. The event’s
title “The sharing/collaborative economy” (http://
bruegel.org/events/the-sharingcollaborative-econ-
omy/). However, De Grave (2014) states that the
concepts of the collaborative economy and the shar-
ing economy are different. De Grave (2014) empha-
sizes that the sharing economy is part of the
collaborative economy, it “is distributed production,
peer-to-peer finance and the open source and knowl-
edge movements”. Still, the terms sharing economy
and collaborative consumption are used interchange-
ably by De Grave as well (2014). Table 1 shows the
definition of the sharing economy suggested by vari-
ous authors.

Erving (2014) has raised the question of how
profit-making companies and individuals who share
their assets for free, could fit into the category of the
sharing economy. Furthermore, in Matthew Yglesias’
(2013) view, the sharing economy is an inappropriate
term to describe business models, such as short-term
car or bike rentals. According to the author, when
a firm owns a number of cars and offers them to its
customers as short-term rentals, this kind of activity
cannot be attributed to the sharing economy. That is
not car sharing but business. Transactions in the
sharing economy do not encompass sharing in the
traditional understanding of the word “sharing”. Belk
(2014) sustains that approach and argues that some
new activities, using such new terms as the sharing
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economy, in essence, are not sharing at all and are
better characterized as “pseudo-sharing - commod-
ity exchanges wrapped in a vocabulary of sharing”
According to Belk (2007) “sharing is an alternative to
private ownership that is emphasized in both market-
place exchange and gift giving. In sharing, two or more
people may enjoy the benefits (or costs) that flow
from possessing a thing. Rather than distinguishing
what is mine and yours, sharing defines something as
ours”.

Furthermore, Belk (2014) distinguished four
types of pseudo-sharing:

o long-term renting and leasing;

o short-term rental;

« online sites “sharing” your data;

« online-facilitated barter economies.

According to Belk (2014), the true forms of shar-
ing are ephemeral intentional online sharing, online-
facilitated offline sharing, peer-to-peer online sharing
and, online facilitated sharing.

Botsman (2013) argues that the terms collabora-
tive consumption, collaborative economy, sharing
economy, and peer economy have different meanings,
but they also have common essential ideas that
explain the overlap. Hamari et al. (2013) state that the
concept of the sharing economy is derived from the
collaborative consumption concept. Botsman and
Roo (2010) attempt to define the concept of the col-
laborative consumption by describing it as “tradi-
tional sharing, bartering, lending, trading, renting,
gifting and swapping, redefined through technology
and peer communities”. In the author’s view, the col-
laborative consumption can be divided into three
systems: product service systems, redistribution
markets, and collaborative lifestyles. Product service
systems are characterized by allowing members to
pay for the benefit of using a product without the
need of owning it. Redistribution markets are redis-
tributing things from someone who does not need
them to someone who does. eBay was founded more
than twenty years ago, in 1995 and can be described
as the first widely known marketplace for the redistri-
bution of things. eBay is “dedicated to bringing
together buyers and sellers in an honest and open
marketplace” (https://www.ebayinc.com/). This sen-
tence describes the essence of the sharing economy
platforms: linking people who have goods, which are
no longer needed or wanted, with people who need
them. And the third system of collaborative lifestyles
can be described as sharing and exchange of intangi-
ble assets such as time, skills, and experience. Schor
(2014) takes a similar approach arguing that the shar-

ing economy activities fall into four broad categories:
recirculation of goods, increased utilization of dura-
ble assets, exchange of services, and sharing of pro-
ductive assets. Schor and Fitzmaurice (2015) expanded
the categories described above by adding one more,
i.e. building social connections.

Bostman (2013) defines the collaborative con-
sumption as part of the collaborative economy, which
she describes as “an economy built on distributed
networks of connected individuals and communities
versus centralized institutions, transforming how we
can produce, consume, finance, and learn”. The col-
laborative economy involves collaborative finance,
collaborative consumption, collaborative education,
and collaborative production (Fig. 1).

| COLLABORATIVE

ECONOMY
COLLABORATIVE | | COLLABORATIVE
EDUCATION PRODUCTION

Fig. 1. Collaborative economy components

Source: authors’ elaboration based on (Botsman, 2015).

It should be noted that the collaborative economy
is transforming the way people produce, consume,
finance, and learn. The collaborative economy is
transforming businesses and society by leveraging
technology efliciently by matching supply and
demand in a trusted environment. Bostman (2013)
describes the sharing economy as an economic model
based on sharing underutilized assets for monetary
or non-monetary benefits. Besides, Bostman (2013)
characterizes peer economy as person-to-person
marketplaces that facilitate the sharing and direct
trade of products and services built on peer trust.
As shown in Figure 2, the collaborative consumption
is a part of the collaborative economy. The collabora-
tive consumption involves product service systems,
redistribution markets, and collaborative lifestyles.

As noted above, the concept of the sharing econ-
omy is derived from the collaborative consumption
concept. Accordingly, Bostman (2015) says that the
sharing economy embraces “sharing underused assets
or services” Bostman (2015) defines the sharing

10
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Collaborative finance
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Fig. 2. Sharing economy in the context of the collaborative economy

Source: author’s elaboration based on (Bostman, 2013).

economy narrowly, only as trading between individu-
als. De Grave (2014), Dervojeda et al. (2013), Wosskow
(2014) and others take a similar approach and focus
only on the peer-to-peer business model.

The authors of this paper propose a broader
concept of the sharing economy, including not only
private individuals but businesses as well. Further-
more, the authors propose peer-to-peer, business-to-
peer, and business-to-business models. It is noted
that new technologies, such as the Internet are the
main drivers for the expansion of the sharing econ-
omy. New technologies have enabled the emergence
of new multi-sided platforms, where people or
organisations can share assets, skills, time, etc. The
authors would like to underline, that the term “shar-
ing” should not be understood in an altruistic way as
helping others or charity. It is a matter of convenience,
a fast and simple way to serve consumers who need
products or services. They “share” those products or
services via digital platforms.

In authors’ view, the sharing economy could be
defined as multi-sided digital platforms that create an
open market for services and products and act as an
intermediary between users and service providers.
Members of the sharing economy can be individuals
as well as businesses.

Collaborative T
o

systems N\
L7)
P2P
Redistribution E> Sharing

markets economy
r————77 |
| |
| I
oo I
|
| |
3 | |
| I

lifestile

2. EMERGENCE OF THE SHARING
ECONOMY

The sharing of unused goods for free or for
money is not a revolutionary innovation. Today, the
Internet and mobile technologies provide new forms
and opportunities. It should be pointed out, that the
most important factor that influenced the develop-
ment and expansion of the sharing economy are digi-
tal technologies since they changed the traditional
market behaviour, which was not previously possible.
Even though the Internet is more than 20 years old,
there has been a recent rapid development of the new
technologies that enable changes in human behaviour
and allow new opportunities. The rise of social media
networks, the development of smart devices, and
innovative technologies have had an enormous
impact on business (Kaplan & Haenlein, 2010; Delina
& Tka¢, 2015). Digital technologies are advancing
at a very fast rate. They are not only transforming the
way people interact but are also inventing a new
way, in which people consume and what they con-
sume (Hosu & Iancu, 2016; Wang & Zhang, 2012).
As Sundararajan (2016) points out, a confluence of
digital enablers created by wireless broadband, mass
market smartphones, digitalized social networks, i.e.
the development of digital technologies, is one of the

11
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main factors that influences the emergence
and growth of the sharing economy.
Furthermore, Sundararajan (2016) defines
three fundamental forces that distinguished
digital technologies from other GPT (gen-
eral purpose technologies). These forces are:
rendering things as information and pre-
senting information digitally; the growth of
hardware power, the storage and miniaturi-
zation of digital devices; and increased pro-
grammability and modularity of devices.
Digital technologies enable new types of
sharing services. It should be stated, that
Internet platforms and smartphone applica-
tions connect people who need services with those
who can provide them (Schor, 2014; Smith, 2016).
The sharing economy platforms differ from single-
sided platforms where a single seller offers his/her
products to buyers. The sharing economy platforms
are peer-to-peer decentralized platforms where two
members interact directly with each other without
the need of a third-party intervention. Sundararajan
(2014) describes the platforms as a person-to-person
marketplace, which facilitates the exchange of goods
and services between peers. Individuals or small
businesses supply goods and services to these mar-
ketplaces and individuals (called consumers) buy,
rent and consume.

On the other hand, the Internet and technologi-
cal progress are not the only factors leading to the
emergence and popularity of the sharing economy.
According to Parson (2014), the economic downturn
and other aspects, such as government austerity and
environmental concerns, influenced the new para-
digm of the shared use of resources. Botsman and
Roo (2010) take a different approach and assert that
the sharing economy no only responds to the eco-
nomic downturn or consequence of the global finan-
cial crisis, but that it is a growing movement with
millions of members who participate in the move-
ment and receive benefits from it.

The benefits of the sharing economy are that it
provides a greater range of services, gives users more
options to choose from, and can offer a higher quality
of service at a better price. New types of services
based on digital platforms bring together users and
service providers, satisfying user expectations to the
best possible extent and, furthermore, contribute to
the promotion of innovation and the increase in
transparency. Information technology allows the
sharing of goods for a short period, quickly, conveni-
ently, and at an attractive price. It fundamentally

Sharing
Owner/provider | . . - p Seeker
\ /
* .
% \ / rs
* ’ 2
L ) Qg:&

Fig. 3. Model of the sharing economy model

changes consumer habits since it provides the oppor-
tunity for people to consider and evaluate the pros
and cons of purchasing the items. The sharing econ-
omy model contains three parts: sellers (or owners of
assets), buyers (or seekers for goods and services) and
developers of digital platforms (Fig. 3). Collaborative
or sharing Internet platforms create an open market
for services and products.

3. BENEFITS OF THE SHARING
ECONOMY

The proponents of the sharing economy indicate
the following benefits for the consumers: adjusting to
the needs of individuals rather than reacting to
changes in demand; offering unique experiences that
commercial providers cannot ensure; and lower
prices compared to commercial providers (Olson
& Kemp, 2015). Sundararajan (2014) believes “that
peer-to-peer business enabled by digital platforms
will constitute a significant segment of the economy
in the coming years. It is likely that this transition will
have a positive impact on economic growth and wel-
fare by stimulating new consumption, by raising
productivity, and by catalyzing individual innovation
and entrepreneurship”

It should be noted, that the sharing economy
creates new networks within societies. It creates trust
and builds community, people feel connected to neigh-
bours or co-workers. The success of the sharing
economy is based on peoples trust in one another.
So the reputation and the ability of market partici-
pants to sell their services is especially important.
If the user is not satisfied with service provider’s work,
he gets a low rating on the Internet, and other poten-
tial customers may decide not to use services from
that service provider.

12
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The sharing economy is believed to be advanta-
geous to the environment because it makes greater
use of existing resources and the potential energy
savings that would result from car sharing and bike
sharing. Schor (2010) talks about environmental cri-
sis that humanity faces and suggests that it can have
a radical change in peoples values, how they think
about consumer goods and how they live. It is believed
that social innovations and new technologies can
simultaneously enhance peoples’ lives and protect
our planet. Furthermore, Schor (2010) believes that
economics based on sharing could help rebuild the
social ties that have been lost through hyper-con-
sumer culture.

It can be argued that benefits of the sharing
economy correspond with the dimensions of sustain-
able development: economic, social and environmen-
tal (Table 2).

Tab. 2. Benefits of the sharing economy

ECONOMIC BENEFITS ENVIRON- SOCIAL BENEFITS
MENTAL
- raising productivity - resource - make
- catalysing individual efficiency meaningful
innovation and - potential connections
entrepreneurship energy - re-emergence of
- cost savings savings community
- social inclusion

It should be mentioned, that the sharing economy
could contribute to the achievement of sustainable
development goals. Therefore, considerations should
be given to the incorporation of new indicators to the
current set of indicators that measure sustainable
development goals.

Global Average
Europe

North America
Middle East/Africa

Latin America

Asia-Pacific
40 45 50 55
Asia-Pacific Lat'f’
America
Willing to share from others[%)] 81 73
B Willing to share own assets[%)] 78 70

Fig. 4. Participation in the sharing economy

Source: authors’ elaboration based on (Nielsen, 2014).

4. INTENTION TO PARTICIPATE
IN THE SHARING ECONOMY

The sharing economy depends on people’s inten-
tion to share. Therefore, Nielsen (2014) conducted
a global survey of how people in different parts of the
world are willing to participate in sharing communi-
ties (% of online consumers willing to participate in
the sharing economy). The results of the survey are
shown in Figure 4.

The Nielsen survey also reveals the kind of prod-
ucts people are willing to share. People around the
world are most willing to share or rent electronic
devices for a fee (28%), 26% of global respondents are
keen to share intellectual property, 23% - power
tools, 22% - bicycle, 22% - clothing, and 22% -
household items (Nielsen, 2014).

Another survey conducted by Hamari et al
(2015) investigated the main drivers for participating
in the collaborative consumption. Hamari et al.
(2015) gathered information from people registered
on the Collaborative Consumptions site. The findings
reveal that sustainability, enjoyment of the activity
and economic gains were the main factors encourag-
ing people to participate in the collaborative con-
sumption.

In 2014, Havas Worldwide partnered with Mar-
ket Probe International and surveyed 10574 people,
aged 16 and older from 29 countries. 46% of respond-
ents agree they would rather share things than own
them. The survey reveals that the most appealing
aspects of the sharing economy are: saving money
(32%), feeling active and useful (13%), reducing

60 65 70 75 80 85 90
Middle North Europe Global
East/Africa America P Average
71 43 a4 66
68 52 54 68
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An easy way to make an extra money SSS————— 11,5

34,8
Supporting individuals and/or small/independent companies W——— 8,4 34:8
Meeting new people Wi——— 10,5 34,5
Having an interesting experience/doing something most people haven't yet tried S 12,5 33,4
Saving mone 13,2 29,3
Reducing my consumption/carbon footprint FEEEE——=— 8 28,9
It helps build strong communities W 52 28,6
Contributing to the broader movement away from hyperconsumption ~ssm——— O 1 26,5
Feeling active and useful Wi— 6,6 23,7
0 5 10 15 20 25 30 35 40

m Very influenfial

Fig. 5. Factors that influence participation in the sharing economy [%]

consumption/carbon footprint (13%), contributing
to the broader movement by staying away from hyper-
consumption (10%), supporting individuals and/or
small/independent companies (9%), having an inter-
esting experience/doing something most people have
not tried (8%), and meeting new people (6%).

The authors of this paper conducted a survey in
Lithuania. To learn more about the motives of Lithu-
anian people to participate in the sharing economy;,
a survey of 287 persons aged 18-25 years was con-
ducted. The survey revealed that 32% of respondents
have not heard about the sharing economy and even
though 68% of respondents were aware of the sharing
economy, only 33.8% of them have used the sharing
economy services. 52.6% of respondents did not
know if they would participate in the sharing econ-
omy in the future, and only 20,6% answered, that
their participation will increase. Only 15.7% of
respondents agree they would rather share things
than own them and 36.6% of respondents disagreed
with the statement.

The respondents were asked to select factors that
influence their participation in the sharing economy.
The leading factors for using the sharing economy
platforms were an easy way to make extra money
(34.8%), supporting individuals and/or small/inde-
pendent companies (34.8%), meeting new people
(34.5%), and having an interesting experience/doing
something most people haven't yet tried (33.4%),
(Fig. 5).

Respondents were asked if they would consider
sharing things or paying someone to borrow their
things in the next 12 months. Figure 6 shows what
respondents consider sharing in the next 12 months,
and Figure 7 shows what respondents consider pay-
ing someone to borrow their things in the next
12 months.

Influential

Clothes
17%

Sports
equipment
5%
Household
appliances I
4% 10%

Accommodation
7%

Fig. 6. Consider sharing things for money in the next 12 months

As shown in Figures 5 and 6, 16% of respondents
are not willing to borrow from others, and 22% are
not willing to share their goods with others. Despite
the widespread popularity of the sharing economy
platforms in the world, this phenomenon is in its
infancy in Lithuania. The author’s survey produced
a unique response in the sharing of items. While most
literature indicate that people are willing to share

Clothes
7%

11%

Sports
equipment
8%

Electronics
Household 13%
appliances
4%

Fig. 7. Consider paying someone to borrow their things in the
next 12 months

14

Accommodation
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electronics, bikes, and similar items, in Lithuania, the
most common item was clothing.

The survey reveals that only 33.8% of respond-
ents in Lithuania have used the sharing economy
services, and 52.6% of respondents did not know if
they would participate in it in the future. As Sundara-
rajan (2016) emphasizes, wireless broadband, mass
market smartphones, digitalized social networks are
the crucial elements of the sharing economy. If people
do not have Internet access or a smartphone, they are
not able to participate in the sharing economy
through the sharing economy digital platforms.
It should be noted, that in terms of the technological
development, Lithuania does not lag behind the most
developed countries. As shown in Figure 8, in mobile
phone subscriptions per 100 inhabitants, Lithuania is
ahead of such countries as the USA, Germany, the
United Kingdom and France.

As shown in Figure 9, Lithuania does not lag far
behind the more developed countries in terms of

180,00
160,00
140,00
120,00
100,00
80,00
60,00
40,00
20,00
0,00
2008 2009 2010

2011 2012

mUSA France mUK ® Germany

Fig. 8. Mobile-cellular telephone subscriptions per 100 inhabitants
Source: (ITU).

100,00

2013

Lithuania

individuals using the Internet. In 2015, Lithuania had
71.38% of individuals using the Internet, while the
USA had 74.55%, France - 84.69%, Germany - 87.59%,
and the UK - 92%. Furthermore, Lithuania is far
ahead in the EU in terms of its broadband speed and
fibre-to-premises penetration.

In Lithuania as well as other developed countries,
the requirements for creating and using digital plat-
forms and participating in the sharing economy are
present. However, no legal restrictions exist for the
sharing economy companies in Lithuania. Thus, one
can say that Lithuania has all the possibilities for cre-
ating and using digital platforms. Therefore, one must
look elsewhere for the reasons why people are not
engaging in the sharing economy. There might be
many reasons such non-participation, such as the
lack of information about the sharing economy,
its benefits, opportunities, etc. One can conclude that
it could be very informative and beneficial to conduct
a survey on such a subject.

CONCLUSIONS

The sharing economy is
a new phenomenon, and
there are still many unan-
swered questions concerning
its impact on traditional busi-
nesses and the labour market
or its future directions. Con-
sequently, it is important to
analyse the sharing economy’s
impact on employment. What
are its opportunities or chal-
lenges to the labour market?
The sharing economy aspects,
such as the impact on GDP

2014 2015

80,00

60,00 —

40,00

20,00

0,00
2008

2009

2010 2011 2012

M Lithuania
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should be explored. However,
the authors of the article note
the lack of statistics concern-
ing the sharing economy.
Consequently, further research
is necessary to have a mean-
ingful debate about its bene-
fits.

It should be noted that
there is no consensus on the
definition of the sharing
economy. Usually, the sharing
economy is defined rather
narrowly, highlighting trade
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between individuals. The authors propose a broader
concept of the sharing economy and state that the
sharing economy could be defined as multi-sided
digital platforms that create an open market for ser-
vices and products and act as an intermediary between
users and service providers. Members of the sharing
economy could be individuals and businesses.

Surveys available in the literature and that the
survey conducted by the authors reveal that the most
important factors that influence participation in the
sharing economy are economic: saving money and an
easy way to make extra money. However, social fac-
tors, such as being useful to society and supportive
to local communities are noted as well.

Future research should emphasize the contribu-
tion of the sharing economy to the sustainable devel-
opment. The question of how much sharing economy
contributes to the sustainable development should be
raised.
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